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By Promit Mukherjee 
and Rafael Nam

MUMBAI- Thousands of 
people and lion mascots swarmed 
the weekend opening of a “Make 
in India” drive to attract foreign 
direct investment, pitched by 
Prime Minister Narendra Modi as 
“the biggest brand that India has 
ever created”.

The week-long event, the boldest 
since Modi launched the initiative 
to emulate China’s export miracle 
back in 2014, got off to an in-
auspicious start when a huge fire 
engulfed the stage at a cultural 
event on Sunday. Nobody was hurt.

Even as the Make in India hype 

Modi urged to make reality match ‘Make in India’ hype

scales new heights, some bosses 
questioned Modi’s delivery on 
promises to make it easier to do 
business, while marketing ex-
perts cautioned against creating 
unrealistic expectations.

“When you over-communicate 
and you under-del iver,  the 
biggest risk is that you begin to 
lose trust,” said Chandramouli 
Nilakantan, CEO of Blue Lotus 
Communications, a branding and 
public relations consultancy.

On buzz alone, the effort got 
off to a great start, with the prime 
ministers of Sweden and Finland 
attending last Saturday’s gala 
opening hosted by Modi.

On Sunday, delegates thronged 

the 10 pavilions erected for the 
event in Mumbai, India’s financial 
capital. Around 2,500 foreign and 
8,000 domestic companies were 
expected to attend, organisers said.

Yet on the ground, the experi-
ence of businesses is more prosaic. 
Twenty months after Modi swept 
to power with a promise of growth 
and jobs for India’s 1.3 billion 
people, executives say more needs 
to be done, including improving 
infrastructure.

More pressingly, key legislation 
such as a goods and services 
tax and land acquisition bill are 
stuck in parliament, just as global 
competitors such as Vietnam step 
up their own reform efforts.

“Make in India is a great 
initiative and has created a lot 
of positive sentiments,” Vikas 
Agarwal, general manager of 
mobile phone maker OnePlus in 
India, told Reuters.

for five years, below the govern-
ment’s goal to ramp it up to 25 
percent, according to the Boston 
Consulting Group.

India has only created 4 million 
manufacturing jobs since 2010, 
according to Boston Consulting. 
At the current rate, India may only 
create 8 million jobs by 2022, well 
below the government’s goal of 
100 million.

Professor Ravi Aron, a U.S.-
based expert in manufacturing, 
said India was ill-suited for a 
Chinese-style expor t boom, 
because it lacked the infrastructure 
and the skills for its exports to 
compete internationally.

“It should not be called ‘Make in 
India’ but ‘Make In Spite of India’,” 
said Aron, of Johns Hopkins 
University, advising the Indian 
government to scale back its am-
bitions and focus on its growing 
domestic market.

“Now the government needs 
to follow up with policies. That 
includes provid ing custom 
duty and export incentives, tax 
rationalisation and removal of 
ambiguous land acquisit ion 
policies.”

MAJOR WINS
Make In India has scored major 

wins, including a pledge by Tai-
wan’s Foxconn to invest $5 billion 
in a new electronics manufacturing 
facility.

That has helped foreign direct 
investment to nearly double to $59 
billion last year, the seventh highest 
level in the world, according to the 
United Nations Conference on 
Trade and Development.

Yet in critical aspects, India 
remains far behind its goals.

The proportion of manufactur-
ing to gross domestic product has 
been stuck at around 17 percent 
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Sweden’s Prime Minister Stefan Lofven (L), India’s Prime Minister Narendra 
Modi (C) and Finland’s Prime Minister Juha Sipila (R) cut a ribbon during the 
inauguration for the exhibition centre of the ‘Make In India’ week in Mumbai, 
India on February 13, 2016. 
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Q: Tell me about yourself. 
A: I am a first generation Indi-

an-American, born and raised in 
Chicago’s northwest suburbs. I am 
licensed in Illinois and New York 
and focus my practice in Illinois. 

Q: You mention that you are 
an experienced litigator, tell me 
about your legal background. 

A: The foundation of my career 
has been built practicing cor-
porate defense work. Prior to 
practicing family law, I spent 
years defending multimillion 
dollar companies, through both 

alternative dispute resolution, 
and when necessary, litigation. 
My experience included conduct-
ing multiple bench trials; second 
chair in a $3 million dollar per-
sonal injury lawsuit and advising 
my corporate clients on mini-
mizing risk through meticulous 
contract review. 

Q: What made you decide to 
shift gears to family law? 

A: My civil litigation practice 
has provided me with the essen-
tial building blocks to become an 
exceptional practitioner. How-
ever, one key facet was always 
missing - the need to truly affect 
lives through the practice of law. 
Divorce in any culture can have 
a negative stigma to it. I draw my 
inspiration to help families who 
truly need the legal experience 
and expertise only an attorney 
can provide. My goal is to provide 
stability and safety to anyone 
who is considering or in need of 

a family law attorney. 

Q: Do you feel that family law 
has a negative stereotype?

A: No matter what area of the 
law, people find themselves at the 
footsteps of a law firm when they 
have exhausted most other choices. 
I understand that no one wants to 
end up with a lawyer, but I do not 
see what I do in a negative light. 
People call me when they are going 
through one of the toughest times 
of their lives. As your attorney, it 
is my job to help my clients you 
transition out of a difficult time 
by simplifying your complex case. 

Q: Do you ever become emo-
tionally invested in the cases that 
you have?

A: I am always invested in 
ensuring that each of my cli-
ent’s concerns are addressed. 
To be an effective attorney, my 
focus is to take the time to answer 
your questions, develop a good 
understanding of your unique 
circumstances and create a custom-
ized strategy to meet your goals. 

Q: Do you only help people 
that are going through a divorce?

A: No. Aside from divorces, I 
also handle requests to modify cus-
tody, filing of petitions to enforce 

judgments, paternity actions and 
pre-nuptial agreements.  

Q: Do divorces involve a lot of 
financial components?

A: The short answer is, they 
can. Each family unit is different 
and has its own financial struc-
ture. As your family law attorney, 
I will walk you through tax ben-
efits and implications related to 
support of family, dividing assets 
and determining the cost benefit 
of dividing corporate assets. 

Q: What if my case involves 
dividing a lot of corporate assets?

A: My law firm consists of 
both family law and business 
law attorneys. We believe that 
you should have one legal team 
handle every aspect of your case. 
Our corporate lawyers work 
closely with the family law at-
torneys to provide you with an 
all-encompassing approach to 
your case. 

Q: How long does a divorce 
take? 

A: Each case is different and can 
vary in length depending on the 
complexity of the case. From day 
one, my first goal is to push the case 
toward a settlement that you can 
live with. Only when settlement 

Q&A with Divorce and Family Law Attorney - Simul S. Jhaveri
is not an option do I move toward 
litigation, with the ultimate focus 
being amicable resolution of each 
stage of the case. 

Q: What is the first piece of 
advice you give to you clients?

A: Take a deep breath. This is 
going to be an emotional journey, 
but I am here to help you through 
every stage of it. 

Q: When is the best time to 
speak to a family law attorney?

A: There is no best time. You 
should always be aware of your 
rights, whether you are at the first 
stages of contemplating speak-
ing to someone or in the middle 
of a legal battle and seeking 
additional help.

Q :  D o  yo u  o f f e r  f r e e 
consultations? 

A: Yes. I offer a free consulta-
tion via telephone or in person. 
Please feel free to reach out to 
me anytime to schedule a time 
to discuss your case.

Simul S. Jhaveri
Divorce & Family Law Attorney
161 N. Clark St. # 2600
Chicago, IL 60601
312-621-9700
sjhaveri@beermannlaw.com

Family Law Attorney
Simul S. Jhaveri

Boeing confident huge pipeline of Asia orders to stay intact
By Annabelle Liang

SINGAPORE (AP) - Boeing 
Co. is confident its large pipeline 
of orders from Southeast Asian 
airlines will stay intact as the 
region’s carriers are adapting 
to tough competition, a senior 

executive said Monday.
Dinesh Keskar, senior vice 

president of Asia Pacific and India 
sales, said Boeing forecasts demand 
for 3,750 new airplanes in Southeast 
Asia, valued at $550 bln over the 
next 20 years. Of that, 76% will 
be for single-aisle aircraft such as 

the Boeing 737 and Airbus A320, 
according to Boeing.

Keskar told a news conference 
ahead of the Singapore Airshow 
that the company was in a “good 
spot” with customers that in-
clude regional carriers such as 
Indonesia’s Lion Air.


